& Confluence

Confluenceis an open
and shared workspace

Create, collaborate, and keep all your work
in one place

Unlike document and file-sharing tools, Confluence is open and
accessible, helping your team, and your company do their best work
together
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. Problem Statement
®

Exxtreme Travel wants to be the first to provide a rock climbing [ tour in Colorado's Front Range. We
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Meeting Notes

Exxtreme Travel | Tours in Development
2018-03-26 Meeting Notes

& Mia Snyder
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Attendees

@D eEmma Wil @Alana Grant

Discussion items

Time Item Who Notes

11:00 Family Friendly @Emma Explore 3 family-friendly travel locations in the US (California, Oregon,
* Nevada)

11:20 Insurance @wil “Extreme" proposals require more expensive health insurance. How do

we want to proceed?

1:45 Location Diversity @Alana Grant There's high competition in Caribbean region, but other regions are

ﬂ under-represented
&

Product Requirements

& exxtreme Travel / Tours in Development

User Story: Search

Will Carter

d 12 mins ag

+ 0 N

Target release 30 Aug 2019
Epic MD-5 - Search IN DEVELOPMENT
Document status
Designer
Tech lead @will
Objective

If you're after a specific page you want to be able to search across the entire instance.

Requirements

Title User Story Jira Issues Importance

1 Search field As a user, | want to be able to click anywhere in the app to search so that [ can 2 Mli»; o [“Wust Have |
. Searchfie
search anywhere at any time. CORRENT

2 Searchresults  Asauser,|want to see search results so that | can choose the page | want to @ MD-2-

o Search results

see. CURRENT

‘gf 3 Searchhistory  Asauser, Iwant to see alist of previously searched terms 5o that | can use 2 MD-3- NICETOHAVE.

Search history
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Marketing Plan

& exxtreme Travel / Tours in Development

Expansion Marketing Plan

ﬁ Emma Jones
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Team
Driver Approver Contributors Informed Stakeholders  Status
@Emma @Alana Grant @Harvey  DRAFTING

B As part of our marketing strategy we are are carrying out a series of initiatives within the fiscal year

to expand our addressable market. This includes acquiring new users as well as developing related

offerings to appeal to a wider market.

Objective

As part of our marketing strategy we'd like to carry out a series of initiatives throughout the fiscal year to
help us reach a new market of family travelers.

Goals

, Goal Metric

Increase monthly unpaid entrances to funnel  Increase by 5%

0 Increase monthly signups Increase by 5%
\sj Programs & Timeline:

Blog Post

ij Mia's Personal Space

Pacific Northwest Roadtrip Blog
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Afew weeks ago 3 Australians, 2 Kiwis, 1 American and a minivan named Barbara (Barb for short) undertook the road
trip of a lifetime; driving from Mountain view, California up to Newport, Oregon to watch the Great American Eclipse
within the path of totality.

Some might call us crazy, driving 12 hours to watch the moon fully eclipse the sun for 1 minute and 45 seconds.
Crazier still, some of us were still fresh off the plane after moving from Sydney to Mountain View. That 1 minute and 45
seconds is definitely going to be worth it. Right?

ourfirst stop of the day was in a quaint little town called Geysetville, named after the discovery of hot springs,
@ fumaroles and steam vents probably somewhere nearby. Highlights of Geyserville include the old, hand painted signs
and the worst seniors joke book you'll ever find in the entirety of the world.
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Connect people and ideas to move work forward
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Create powerful pages
Grab one of our handy templates and make it your own with images, gifs and emojis.

A

A

Work better together

Improve work by jointly editing pages, giving feedback via inline or page comments,
or at-mention teammates

Keep it organized

Group related pages in a dedicated space that can be accessed by you, your team, or everyone

For a demo or free trial, contact RightStar

Visit www.rightstar.com, call (7/03) 242-7200 or email our sales team
at sales@rightstar.com.

Platinum
‘\ Solution Partner

Y RightStar
D




